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Background
The Cash Back App Pty Ltd is an Australian owned and operated company
that was established to specifically help its members reduce the cost of
living and to support local businesses. The company was founded by
Managing Director, Bruce Inglis, and other like-minded shareholders soon
followed to help bring about the vision of creating a business model where
“Everybody Wins”. The Cash Back App provides a person with a passive
income for life by sharing the App with friends. As friends shop with
merchants, both the friend and the person nominating them receive cash
back from Cash Back App retailers as part of the Loyalty Program.
A significant proportion of the income is given back to the local community
also.

Goals
The overall project aim was to build and customise the website to cater for
the site’s rapidly growing users and to redesign the site,
as well as the smartphone app:
•
•
•
•
•

the website had 7,000 users and required a capability to cater for
growth
join a hosting platform that allows for easy deployment
customers need to access the member’s portal feature on the online
app
include several blogs and content sections
create a system that can securely back up the company’s data

Challenges
Faster Access to Loyalty Reward Funds
The existing app used weekly direct debits and payments. This meant
that a member could wait up to a week to access their loyalty rewards
and the client could wait up to a week before being paid fees from
the merchants.
Deploying Six Months of Changes
TCBA required a lot of work (big changes to how the site worked and how
data was stored). When it was finally time to deploy, WDM had to be careful
not to lose the live site data (e.g., user accounts, transaction records etc.).

Solution
Kentico has been able to take on TCBA’s large service load and has provided
more security for their database. One of the many beneficial increases
to the business after launching with Kentico was increased traffic.
More visitors to the site was noticed, and soon an average visit duration will
be trackable when a new featured app is launched at the end of this year.

“Working with WDM has been
amazing. There hasn’t been
anything that they can’t do,
and they are Kentico experts”
David Hennessy
Chief Technology Officer
TCBA

•
•
•
•

An increase in sales, online bookings, and donations continue
An increase in traffic
An increase in average visit duration is expected to rise by 50%
when the new app is launched
An improvement in social media engagement is also expected

Results
The new intranet site for QCA has exceeded expectations. Due to the level
of testing completed before deployment, everything has gone online
without a hitch. The new functionality offers a much smoother user
experience overall. Users are reporting that it is much easier now to navigate
the site and find the information that they require than it was prior
to the overhaul. Despite the fact that the site is still quite new,
it is on track to show improvements in staff efficiency.

Key Criteria for Choosing Kentico
•
•
•
•
•

Ability to customise for the business needs
Sales
Enterprise
Security
Basic set features
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