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Case Study

Goals

The FRC is the UK’s independent regulator responsible for promoting high quality
corporate governance and reporting to foster investment. They are

the organisation who set out the framework of codes and standards

for the accounting, auditing, actuarial and investor communities and are
responsible for overseeing the conduct of all the professionals involved.

With major changes occurring within the financial industry, due to the UK’s
recession, the FRC wanted to respond to this change quickly to ensure they kept
ahead of the financial institutions that rely upon them. With a major reorganisation
the FRC streamlined their internal structure into two distinct boards; one
responsible for codes and standards and the other responsible for conduct.

The aim of this restructure was to make the FRC more focussed, easier to

understand, independent and effective.
nt
Once in place these important changes needed to be reflected within all the FRC’s

different channels of communication, which included their online presence. MMT
Digital was tasked with replicating the FRC's new structure online and to ensure
that the responsibilities of the two departments were communicated effectively
and clearly through their different websites.

Solution

Using Kentico CMS as the platform MMT Digital built the FRC's website within a five
month period employing a large number of Kentico’s out-of-the-box webparts and
document types, customised with additional bespoke functionality to meet

the FRC’s unique requirements.

With approximately 400 plus
pages and 3,000 PDFs,

the FRC's main website
needed to display content

in a way which would not only
replicate their new structure
but would also be made easy
to find. To deliver this MMT
Digital used Kentico’s
out-of-the-box search feature
and customised this to cater to
the FRC’s individual search
requirements.




Kentico’s search webpart allows users
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to search all the content available across

the site including the content within the FRC's vast number of PDFs. However,

the FRC wanted to allow their users to

filter their searches further and make it

possible for them to refine their results in advance. Using bespoke functionality
built by MMT Digital the FRC’s administrators tag content and PDFs to facilitate
the search feature’s bespoke filter options.

By incorporatng the similar content
of the CMS, such as the news modul e,
the FRC’s new website is able to dis
By selectng their preferred topics u
them in the newsleters and the infor
of the site

Due to the vast number of pages avai
i mportant that the site’s navigaton
To deliver this MMT Digital built a
through the sites subpages displayin
bespoke functonality has reduced the
and ensured users are able to quickl
Results

The FRC's new website is more focuse
i nterprets the organisaton’s new int
accommodates the vast amount of cont
easy to search. The power f ul and fe
with its fexibility to integrate wit
the bespafge sBabi gaton webpart and th
Additonally, this major online overh
their i mage within the fnancia i ndu
in the organisaton’s new structure.
At a strategic |level the FRC have fu
choosing a single platorm to take th
them the oppadrtiwsrei tthettda riemvest ment o
that their sites’ admi ni strators are
instead of spreading their knowl edge
in one platorm the FRC have-umsaeded eistpo
features and functonality for any we
single acquisiton has eliminated the
|l icences in the future.
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Key criteria for selecting Kentico CMS

The FRC wanted a CMS that would supp
the foreseeable future so it was i mp
into a platorm which met both their

They wanted a CMS with a Il ong I|ife e
and emerging technol ogies and a solu
Kentco Sofware has grown consi derabl
within Deloite’s list of top ffy fas
consecutve years. This growth in th
which has been updated with new feat
keeping Kentco up to date with new t
For these reasons Kentco’s strength

year and this can now be seen by the
promotng Kentco as their preferred C
The strength and the growth of the K
pl atorm as the one which will take t
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